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“Help Wanted Ads”’—A Sensitive Index of Business Sentiment 


Business analysts and businessmen look upon em- 
ployment statistics as one of the most vital indicators 
One of the 
problems affecting the use of much employment data, 


of prosperity or recession. most serious 
however, is the time lapse involved between the period 
covered by such statistics and the date of their release. 
In other though available statistics on 
employment are most reliable indicators of the direc- 


words, even 
tion business activity has taken, their usefulness as a 
tool for predicting near future activity is limited by 
their relatively slow-moving nature. 

The Division School of Business Ad- 
ministration, Atlanta Division, University of Georgia, 


of Research, 


has initiated a statistical series based on the number 
of “Help Wanted Ads” published each month by both 
the Atlanta Journal and the Atlanta Constitution news- 
papers. Data has been furnished by these papers for 
this purpose, and current data is made available ten 
days after the end of the month covered. 

Inasmuch as certain “Help Wanted Ads” were dupli- 
cated in the two newspapers, the simple average of the 
monthly totals of such ads was computed to arrive at 
a single figure for the newspapers combined. This tech- 
nique was used for the data prior to 1951. Beginning 
in 1951 the number of such ads has been the same for 
each newspaper. The number of “Help Wanted Ads” for 
each month was then expressed as a per cent of the 
average of such monthly data covering the period 
1947-1949. 

Plotted on the accompanying chart along with the 
monthly index of “Help Wanted Ads” are these same 


each 
quarter. This treatment tempers the extremely sensitive 
nature of the monthly data and reduces the influence 
of occasional five-Sunday months. The resulting series 
is more nearly representative of the forces at work be- 
hind it than the monthly data. In addition, the general 
direction of movement is more readily apparent. 

Despite the general nature of the data, these basic 
but crude statistics furnish a very interesting picture 
of business planning and possible trends in employment 
in the Atlanta area. The quarterly data might prove to 
be the more reliable for forecasting purposes. 


percentages expressed as the average month in 


The businessman and /or the analyst will note the 
seasonal nature of the data, and allowances should be 
made in any short-term forecasts based on such statis- 
tics. Eventually, the Division of Research will compute 
an index of seasonal variation and will publish ad- 
justed data, i.e., statistics which take into account the 
usual seasonal changes. 

Another point which must be taken into account is 
the fact that some monthly data is based on a five-Sun- 
day month which in itself will distort the picture to 
some extent. However, if the data on the number of 
“Help Wanted Ads” is used with due caution and com- 
mon sense, the local businessman hus before him an ef- 
fective tool—at least for short-term forecasting. 

Inasmuch as nonagricultural employment estimates 
for the Atlanta area go back no farther than 1949, 
there is very little historical material available with 
which to correlate the “Help Wanted Ads.” Preliminary 
work was started in this respect by plotting on the 
accompanying chart average monthly nonagricultural 
employment in the Atlanta area by quarters. 

By comparing the quarterly index of “Help Wanted 
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PERCENT 
” 
Index of Number of “Help Wanted Ads”* 
200 1947-1949 Average Equals 100 
1935 1936 1937 1938 1939 1940 1941 1942 1943 
Ist Quarter. _-__-- 17.5 20.0 21.4 17.1 17.6 pe 26.2 29.1 61.0 
160} 2nd Quarter. ---- 17.0 21.5 21.2 17.2 18.1 21.5 29.6 30.6 79.4 
3rd Quarter. -_---- 18.0 NF ry Be) 18.3 21.0 23.9 32.1 45.0 88.4 
4th Quarter. ___-. 19.8 21.1 19.0 17.4 20.6 22.6 29.1 46.7 78.6 
1944 1945 1946 1947 1948 1949 1950 1951 1952 
"601 Ist Quarter... ___109.9 162.0 133.6 129.2 103.1 77.9 74.9 134.0 147.0 
2nd Quarter. -_.-...128.0 188.9 161.1 129.4 116.0 73.5 84.6 160.5 166.2 
3rd Quarter. ____- 136.2 196.0 167.3 129.3 116.0 70.4 98.6 160.9 160.2 
tao} 4th Quarter_____- 142.6 133.1 141.0 108.6 88.7 58.7 93.7 133.8 141.8 
*Quarterly data based on monthly average number of “Help Wanted Ads.” 
Atlanta Area Nonagricultural Employment 
120 (Average Monthly Data in Thousands) 
1949 1950 1951 1952 
et NN oo oe to cole 247.6 242.9 265.8 274.1 
100) EE EE: 247.1 249.5 270.6 275.5 
ee 247.3 259.4 272.9 276.1 
4th Quarter_____..---- ee 267.1 277.8 
@0/ Sources: “Help Wanted Ads’ data furnished by Atlanta Constitution and Atlanta Journal newspapers. 
Employment data based on published statistics of the United States Department of Labor and the Employment 
Security Agency of the Georgia Department of Labor. 
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Ads” with the actual monthly nonagricultural employ- 
ment statistics 
monthly data per quarter) there is a remarkable lag 
of one quarter. In other words, if the index of “Help 
Wanted Ads” shows a rise during one quarter, the ac- 
tual employment monthly average on a quarterly basis 
shows this tendancy during the following quarter. 


(which have been reduced to average 
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There is much room for considerable improvement 
in analysis and technique with regard to the study of 
newspaper “Help Wanted Ads.” Nevertheless, here is 
an indicator of business sentiment and planning which 
might prove very useful. 

John P. Gill 
William H. Wells 





